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PRESS RELEASE  

 

Design made by GROHE 

 

The GROHE Design Team 

 

GROHE products are typified by aspirational designs which are 

created by an in-house team of international designers. Design is 

a key pillar of the GROHE product strategy under which the design 

team strives to strike the perfect balance of quality, technology 

and design. In doing so, the team stimulates creativity and open-

minded thinking throughout the organisation at all levels, across all 

geographies and across disciplines from engineering to marketing, 

thereby laying the foundation for a “creative osmosis”.  

 

The head of the 14-strong international design team reports 

directly to the CEO. This unique position affords the design team 

an exemplary level of freedom to innovate. The international 

designers draw on their culturally diverse backgrounds when 

creating products for the global market. In April 2008, the team 

relocated to the new Design Studio at the company’s new head 

office designed by world renowned architect Richard Meier in 

Düsseldorf-Oberkassel, Germany.  

 

Designed by the in-house team, the studio mirrors the creative 

process. This inspiring environment is open and transparent to 

allow for cross-fertilisation of ideas and ensure all products radiate 

the core values of GROHE. 
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The design philosophy 

 

The GROHE design team is committed to a straightforward 

consumer-centric design philosophy based on the belief that good 

design should surpass form and function in order to connect with 

users on an emotional level and surprise and delight the user 

throughout its entire life cycle.  

 

The GROHE products and even the newly designed website show 

that this philosophy is successful. They reflect the care and 

attention to every detail and resonate the passion and creativity 

from which they were created. The success of this philosophy is 

not least proven by the many design awards won by the design 

team both nationally and internationally. These awards underline 

the success of the world class GROHE design team. Apart from 

the "red dot: best of the best" and the "Good Design Award", the 

team was credited in the “Leading Designers of the World” 

directory. The European Centre of Architecture, Art, Design and 

Urban Studies has included Paul Flowers, Senior Vice President 

of Design at GROHE, in its prestigious "Europe 40 under 40" list 

which recognises the top 40 European creative talents under the 

age of 40. 

 

The GROHE Design Studio – the creative heart of the company. 
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